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Reach over 110,000 banking leaders in 775 banks across six states.

Local content read more thoroughly and frequently by executive level bankers.
Comprehensive penetration to a variety of decision-makers in virtually every bank.
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This direct route to successful top financial executives is unparalleled in the publishing and advertising fields. More than 775
banks are represented by the six states serviced by these comprehensive magazines. Our primary readers are the most active

and committed professionals within the banking industry, possessing the authority to make decisions in order to move their

institutions forward. Through The Warren Group, you will tap into the most powerful purchasing core for banking, financial

and general business products and services.

OANKING NEWYORK

BANKING NEW YORK

PUBLISHING IN MARCH, JUNE,
SEPTEMBER, DECEMBER

#1 ranked state in banking deposits
Distribution: 7,500

Serving all 228 New York Banks
and Savings & Loans

Total readership = 30,000
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NEW JERSEY BANKER

PUBLISHING IN MARCH,
JUNE, SEPTEMBER, DECEMBER

Official magazine of the
New Jersey Bankers Association

Distribution: 9,000 members
7th ranked state in Total Banking Deposits
Serving 125 New Jersey Banks
Total Readership = 36,000
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Maine

MAINE COMMUNITY BANKER

PUBLISHING IN MARCH,
JUNE, SEPTEMBER, DECEMBER

Official magazine of the Maine
Association of Community Banks

Distribution: 1,560 members
Delivered to both Maine Banking Assoc.
Serving all 39 Maine Banks
Total Readership = 7,020
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These local products, with familiar names and faces, are turned to first and foremost for industry news and vital market

information. Primary readers include CEO’s, executives, managers, and specialists, including those who are most involved

with their association and the industry. Our growing distribution list includes CFOs, CLOs, branch managers, loan

& trust officers, marketing, HR and IT officers, CRA & compliance managers and underwriting, collections and loss

mitigation managers.

THE MARYLAND BANKER
PUBLISHING IN
MARCH, JUNE, SEPTEMBER, DECEMBER

Official magazine of the
Maryland Bankers Association

Distribution: 5,000
Serving all 131 Maryland banks

The one and only magazine dedicated

to the business of Maryland banking.

Total readership = 20,000

CONNECTICUT BANKING
PUBLISHING IN FEBRUARY, MAY,
AUGUST NOVEMBER.

Official magazine of the

Connecticut Bankers Association
Distribution: 3,500

1,500 members, and inserted into 2,000
copies of The Commercial Record

Serving all 71 Connecticut Banks

Total Readership = 8,000

WIASS A CHUSETTS
DANKER

The Future of

MASSACHUSETTS BANKER

PUBLISHING IN FEBRUARY,
APRIL, JULY, OCTOBER

Official magazine of the

Massachusetts Bankers Association
Distribution: 10,500
5,000 MBA members, inserted into 5,500

copies of Banker & Tradesman
11th ranked state in Total Banking Deposits
Serving all 217 Massachusetts Banks

Total Readership = 25,500

FOR MORE INFORMATION: Contact Advertising at 617.896.5344 or email custompubs@thewarrengroup.com

“Advertising in the Warren Group’s banking publications has been a key strategy in VantisLife's

growth. Their state banking publications are widely read by the decision makers in the banks

that we target for our life insurance and annuity products. Our brand awareness has been

positively impacted by exposure in these publications.”

CRAIG SIMMS, SENIOR Vice PResIDENT, VANTISLIFE INSURANCE COMPANY



